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FABERGE IN AMERICA ENDS ACCLAIMED NATIONAL TOUR IN CLEVELAND 

(Cleveland, OH) Nearly 400 precious Faberge objects — including 15 of the 44 extant imperial Easter eggs 
specially commissioned by the last Russian czars — go on view at the Cleveland Museum of Art beginning 
Sunday, March 9, in the final showing of the acclaimed exhibition Faberge in America, highlighting the 
greatest American collections of the work of legendary jeweler and goldsmith Peter Carl Faberge (1846- 
1920). The exhibition focuses on the social history of American collecting of Faberge since the late 19th 
century, a time that witnessed a growing American fascination with imperial Russia. The exhibition coincides 
with the 150th anniversary of the birth of Peter Carl Faberge. Faberge in America remains on view through 
May 11, 1997. 

Commenting on the exhibition's great popularity since it debuted at the Metropolitan Museum in New 
York last February, Cleveland Museum director Robert P. Bergman says; “The Faberge phenomenon is 
exhilarating. Our offices have taken countless calls from all over the U.S. and Canada about this show since 
its very first publicity over a year ago. We await with great anticipation the one millionth visitor to the 
exhibition, expected sometime during its Cleveland run.” 

The objects come mainly from collections assembled by five Americans who, beginning in the 1930s, 
formed major holdings of Faberge and subsequently put their collections on public view at various institutions 
across the country: Matilda Geddings Gray (New Orleans Museum of Art), India Early Minshall (Cleveland 
Museum of Art), Lillian Thomas Pratt (Virginia Museum of Fine Arts, Richmond), Marjorie Merriweather 
Post (Hillwood Museum, Washington, D.C.), and Malcolm S. Forbes (The Forbes Galleries, New York). 

Also featured are works acquired by many other prominent Americans whose collections were later 
dispersed, as well as objects from such present-day private collections as those of actress-comedienne Joan 
Rivers and her daughter, Melissa Rivers, and of international business consultant John Traina. 

Peter Carl Faberge developed the firm founded by his father into the most important source of luxury 
objects in Europe, working fluently in a range of historical styles from antiquity to art nouveau, even adjusting 
to the somber mood of World War I. The House of Faberge secured its fame during the reigns of Czars 
Alexander III (1881-94) and Nicholas II (1894-1917) by creating extraordinary objects for its imperial 
patrons. Admirable for their ingenuity of design and fine craftsmanship, particularly their virtuosic enameling 
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in the round, Faberge pieces are no less notable for the many subtly contrasting materials of which they are 
made — colored golds, shimmering enamels, platinized silver, gemstones, ivory, and a host of semi-precious 
stones native to Russia such as nephrite, rock crystal, and lapis lazuli. 

Though the imperial Easter eggs and the unique surprises they held inside for Czarinas Maria and 
Alexandra are perhaps the summation of Faberge's wit and skill, the House of Faberge also made traditional 
jewelry and silverware and an imaginative assortment of useful and decorative objects for the Russian court 
and fashionable people throughout the world. Tea services, desk sets, photograph frames, parasol and cane 
handles, cigarette cases, button hooks, hand seals, and clocks were among the 150,000 pieces brought forth 
by the House of Faberge under Peter Carl Faberge's guidance. 

They range from the sublime presence of a silver- and pearl-framed icon to the beguiling charm of an 
amazingly realistic carving in agate, chalcedony, and marble of spotted puppies sleeping on a ragged woven 
mat. In conception they range from a vase — startling in its simplicity — car\'ed from a huge piece of topaz, to 
the Imperial Catherine the Great Easter Egg, painted with cameo-like enamels of allegorical scenes and r 

attributes of the seasons and covered with four-color gold musical instruments, tools of the arts and sciences, f 

and trophies; the egg's surprise, now lost, was a mechanical sedan chair carried by servants with the empress 
seated inside. 

The success of the firm was sustained until the Russian Revolution of 1 9 1 7 and the murder of the 
imperial family. 

Arrangement of the Exhibition 

Faberg^ in America is organized chronologically, not by the dates of the works themselves, but by 
the periods during which they entered American collections. The exhibition begins with the period before 
World War I, when Faberge pieces were acquired by several of the wealthiest Americans who traveled to 
Saint Petersburg and London, often purchasing their works from the master himself On view are works 
acquired by clients such as Henry C. Walters of Baltimore, who visited Faberge’s shop several times in 1 900 
and is considered the first American collector of his work, followed by the Duchess of Marlborough 
(Consuelo Vanderbilt), and J. P. Morgan, Jr. 

The next section covers the period from 1920 to 1950, when the greatest Faberge collections in the 
United States were formed. Because of the changed political climate and the need to raise capital, the Soviets 
began selling portions of their newly nationalized collections, creating a market for artifacts of pre- 
Revolutionaiy Russia, including the work of Faberge. Sparked by several innovative exhibitions that were 
organized in the United States by Armand Hammer — one of the few Americans privileged to do business in 
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post-Revolutionary Russia — and fueled by the tragic story of the czar and his family and romantic notions of 
their legendary empire, American interest in collecting Faberge increased dramatically. In addition, many 
Fabergd works had been brought to the United States by imperial family members and other wealthy 
immigrants from Russia, who often used their collections as gifts and even currency in establishing 
themselves in their new home. 

As the market grew, two New York galleries — Hammer and A La Vieille Russie — emerged as 
dominant forces in introducing the American public to the beauty of Faberge. Many of the highlights of 
Faberg^ in America come from the renowned collections that were formed with help of these dealers. 
Matilda Geddings Gray of New Orleans and Lake Charles, Louisiana, acquired more than 50 works, including 
the Lilies of the Valley Basket (1896), which was Czarina Alexandra Feodorovna’s favorite Faberg^ object, 
and is among Faberge’s most magical creations. From the collection of India Early Minshall are delicate 
flower studies made of pearls, diamonds, jade, and gold set in rock crystal vases carved to look as if they 
contain water. The Minshall collection's Red Cross Egg, presented by Nicholas II to his wife in 1915, opens 
to an enamel painting of the harrowing of hell, and is solemnly emblematic of the circumstances of its 
creation, honoring the czarinas who nursed soldiers injured in World War I. The Peter the Great Egg (1903) 
and Czarevich Egg (1912) are just two of the four imperial eggs among the 57 objects on view that were 
collected by Lillian Thomas Pratt. 

Cereal heiress and philanthropist Marjorie Merriweather Post was the only one of the five 
principal Faberge collectors to actually live in Russia — for 1 8 months in the late 1 930s with her 
husband Joseph E. Davies, then U.S. Ambassador to the Soviet Union. Although Post did not ' 
purchase any of her nearly 90 pieces of Faberge during this tenure — most of it had already been 
exported by the Hammers or sold independently — she developed an abiding appreciation for Russian 
art and aesthetics that complemented her other collections of French furniture, tapestries, and 
porcelain. Among the Faberge works from the Post collection in the exhibition are the Catherine the 
Great Egg (1914), carved hardstone and diamond boxes, intricately decorated gold and ivory picture 
frames, and an elaborate table clock that once belonged to Dowager Empress Maria Feodorovna. 

Between 1950 and 1980 the most distinguished collection of Faberge in the U.S. — and perhaps 
the premiere collection in the world — was formed by Malcolm S. Forbes. The Forbes Magazine 
Collection is renowned for its 12 imperial Easter eggs (the Kremlin has only 10), five of which are 
featured in the exhibition, including the Coronation Egg (1897), whose velvet lining holds a carriage 
which took 15 months to create and is one of Faberge's great triumphs of realism in miniature. 

Forbes's Chanticleer Egg (1904) is one of the largest Faberge Easter eggs known today — over a foot 
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tall when its enameled rooster inside emerges from the top to bob its head and flap its wings on the 
hour. Among the numerous personal and desk accessories Forbes acquired and enjoyed using is a 
writing portfolio that was among Nicholas and Alexandra's coronation presents. 

The Chanticleer Egg and many other works in the Forbes collection were part of two earlier 
celebrated Faberge collections, those of Jack and Belle Linsky and Helen and Lansdell K. Christie, 
which were dispersed through sales at A La Vieille Russie. 

The final section of Faberge in America displays forgeries. Since the late 1930s, when the 
prices for Faberge began to rise, forgers have been active in attempting to cash in on the value of his 
works and the passion with which they are collected. While straight copies or exact replicas are 
generally easy to identify, some forgeries are so well executed that even the experts of Faberge’s 
(suvre have been deceived. 

Tickets and Hours 

Tickets to Faberge in America may be purchased through Advantix at 216/241-6000 (in the 
Cleveland area) or 1-800-766-6048 (outside Cleveland). Adult ticket prices are $7 on Tuesdays 
through Fridays and $10 on Saturdays and Sundays, Children ages 6-1 1 are $4 all days and children 
5 and under are only $1 per ticket. (Due to space constraints, strollers will not be permitted in the 
galleries for this exhibition.) Discounted tickets for seniors (60+) and full-time students are $6 on 
Tuesdays through Fridays, and $7 on Saturdays and Sundays. Members receive free tickets based on 
membership level. There is a $ 1 . 95 service fee for tickets from Advantix. Tickets can also be 
purchased at the museum box office beginning Sunday, March 2, 1997, one week prior to opening 
day. Exhibition hours are 10 am to 6 pm Tuesdays through Sundays and evenings until 10 pm on 
Wednesdays and Fridays. The museum is closed on Mondays. (Hours for the permanent collection 
and other exhibitions are Tuesdays, Thursdays, and Fridays, 10 am to 6 pm; Wednesdays, 10 am to 
10 pm; Saturdays, 9 am to 5 pm; and Sundays, 1 to 6 pm. Galleries begin closing 1/2 -hour prior.) 

Recorded Tour 

A 40-minute recorded tour narrated by Cleveland Museum director Robert P. Bergman is 
available for $4/person or $3/CMA member. This Acousliguide® tour can be rented at the door or 
reserved through Advantix. 

Hotel and Travel Packages 
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Many Cleveland-area hotels are offering packages which include overnight accommodations, 
breakfast, and a VIP Faberge Pass good for any time during their stay. Package options vary. 
Located throughout the Cleveland area, the hotels include: Cleveland Airport Marriott, Cleveland 
Marriott East, Embassy Suites Hotel-Beachwood, Embassy Suites Hotel-Cleveland Downtown, 
Glidden House, Harley Hotel of Cleveland South, Omni International Hotel, Renaissance Cleveland 
Hotel, Sheraton Cleveland City Centre Hotel, and The Ritz-Carlton, Cleveland. 

Continental Airlines, the official airlines of the Cleveland showing of Faberge in America, is 
providing discounted air fares from most major U S. cities. (For Canadian visitors, a discount has 
been arranged with Air Canada.) To receive airfare discounts, tickets must be ordered through 
Premier Travel Partners at 1-800-723-0236. Premier Travel will also book hotel packages. 

To receive a Faberge in America brochure on travel packages, call the Cleveland Museum of 
Art’s Faberge hotline at 216/556-3746 or contact the CMA website at www.clemusart.com. 

Special Events 

Archduke Dr. Geza von Habsburg, who spoke to an enthusiastic crowd at the museum last 
year, returns on March 12 at 8 pm for a free lecture and book signing. Free public slide lectures by 
Barbara Kathman of the museum's education staff are scheduled for March 5 and 9 at 1 ;30 pm and 
March 6 at 2:30 pm. Free family drop-in workshops are scheduled for Sunday afternoons, March 9 
through April 27, from 2 to 4:30 pm. Museum members, in addition to enjoying free admission to 
the exhibition, may attend members-only Saturday sessions on Faberge scheduled for February 15 
and March 1 . 

Merchandise Available at Museum Store and Satellite Museum Stores 

Numerous new products have been based on Cleveland's India Early Minshall collection. The 
2-inch gold, enamel, and diamond box in the shape of a ladybug has inspired a full line of men's and 
women's jewelry, a mousepad diecut in the ladybug's shape, a sweatshirt available in children's and 
adults' sizes, and a mug with a spinning ladybug charm on its handle. The museum's Kremlin Tower 
Clocks silver sun disk is recreated in jewelry and a sun catcher. Refrigerator magnets are mementos 
of the Ladybug Box, the jade Miniature Teapot, and the bloodstone Miniature Shoe. Pencils and 
children's art kits carry out the Faberge theme, as do fine china and cry stal wares made to 
complement other Faberge collections. Prices range from $.50 pencils to $900 vodka sets and 
$1,200 reproduction eggs. 
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The 366-page fully illustrated catalogue for Faberge in America was written by Archduke Dr. 
Geza von Habsburg with biographical essays by authorities on the collections represented in the 
exhibition, including Henry H. Hawley's essay on India Early Minshall. It is available for $35 
(softbound) or $50 (clothbound). The gift book Faberge Fantasies and Treasures, also by 
Habsburg, is available for $10. 95 (softbound) or $18.95 (clothbound). 
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* « « 

Important notices to news media 

► These ten works in the exhibition catalogue will not be on view at the Cleveland venue (by 
catalogue number): 9, 186, 207, 227, 284, 320, 321, 323, and 324. Most notable is number 
284, the Lilies of the Valley Easter Egg, lent by the Forbes Magazine Collection only for the 
show's premiere in New York; the Forbes Collection has substituted the Renaissance Egg, 
number 283, the last egg commissioned by Czar Alexander II before his death, for the traveling 
exhibition. Numerous works originally intended by their lenders for the initial venue only, such 
as the many examples from the Joan and Melissa Rivers Collection, will come to Cleveland. 

► The media preview for Faberge in America will be an extended brunch/lunch in the museum's 
temporary Russian Tea Room on Friday, March 7. If you believe it would be helpful to your 
work to attend this media preview and you do not normally receive invitations to CMA media 
previews, please call Denise Horstman at 216/421-7340, ext. 262, or Julie Bender at ext. 261 
to be placed on the media preview invitation list. 


### 
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MAJOR FABERGE EXHIBITION OPENS IN CLEVELAND 

Fact Sheet 

EXHIBITION; Faberge in America 


VENUE; 

The Cleveland Museum of Art is the only Midwest venue and the final venue. (The 
exhibition will be on view at the New Orleans Museum of Art, December 7, 1996 - 
February 9, 1997.) 

DATES: 

March 9 - May 11, 1997 

CONTENTS: 

Nearly 400 precious objects— including 15 of the famed Imperial Easter eggs commissioned 
by the last Russian czars — created by the legendary jeweler and goldsmith Peter Carl 
Faberge. Drawn entirely from American public and private collections, the exhibition is the 
first to focus on the histoiy of American collecting of Faberge, which represents the pinnacle 
of Imperial Russia’s opulence, refinement, and artistry, American collections of Faberge are 
the most important to be found anywhere. Chief among them is the Forbes Magazine 
Collection, but the museums of Cleveland, New Orleans and Richmond also have important 
collections of Faberge formed by single individuals, including Cleveland's India Early 
Minshall. All are lending to this exhibition. 


ORGANIZER: Faberg^ in America has been organized by the Fine Arts Museums of San Francisco. 


SPONSORS: 

The exhibition has been made possible by FABERGE CO. The Cleveland showing is 
sponsored by the Chubb Group of Insurance Companies and KeyBank. Additional support 
is provided by the Ohio Arts Council. Promotional support is provided by WDOK 102. 1 

FM and AM 850 WRMR and The Plain Dealer. 

CURATORS; 

Archduke Dr, Geza von Habsburg, noted author and international authority on Faberge, is 
guest curator of Faberg^ in America. In Cleveland, the installation is supervised by Henry 
H. Hawley, curator of Renaissance and later decorative arts and sculpture. 

HOURS & 
TICKETS 

Call Advantix at 216/241-6000 or 1-800/766-6048. A$1.95 service fee per ticket applies. 
Tickets may also be purchased in person at the museum box office, opening March 2, 1997. 
Tickets are for a specific date and time based on availability. A 40-minute recorded tour 
narrated by Cleveland Museum director Robert P. Bergman is available for $4/person, 
$3/CMA members. 

EXHIBITION HOURS: Tuesday, Thursday, Saturday, and Sunday 10 am to 6 pm; 
Wednesday and Friday, 10 am to 10 pm. Closed Mondays. 

MUSEUM HOURS: Tuesday, Thursday, and Friday, 10 am to 6 pm; Wednesday, 10 am to 

10 pm, Saturday 9 am to 5 pm; and Sunday, 1 to 6 pm. (Galleries begin closing 1/2-hour 
prior.) Closed Mondays. 


(over) 

The Metropolitan Museum of Art Virginia Museum of Fine Arts, Richmond The Cleveland Museum of Art 

February 16 through April 28, 1996 August 24 through November 3, 1996 March 12 through May 11, 1997 


Fine Arts Museums of San Francisco 
May 25 through July 28, 1996 


New Orleans Museum of Art 
December 7, 1996 through February 9, 1997 


The exhibition is made possible by FABERGfi CO. 
It has been organized by the Fine Arts Museums 
of San Francisco. 
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INDIVIDUAL TICKET PRICES: 



Tuesday-Friday 

Saturday & Sunday 

Adults 

Seniors (60+), students 

$7 

$10 

12 and older 

$6 

$7 

Children ages 6-11 

Children 5 and under 

$4 

$4 

(sorry, no strollers in exhibition) 

$1 

$1 

Members 

Free 

Free 


i- CATALOGUE: A 406-page fully illustrated catalogue authored by Faberge expert Archduke Dr. Geza von 
Habsburg accompanies the show. It contains biographical essays by authorities on the 
collections represented in the exhibition, including Henry H. Hawley's essay on India Early 
Minshall. It is available in the Museum Store and satellite Museum Stores for $35 
(softbound) or $50 (clothbound). 


BACK- 

GROUND: 




Peter Carl Faberge (1846-1920) was court jeweler to the last two Russian czars, Alexander 
III and Nicholas II. He developed the firm founded by his father into the most important 
source of luxury objects in Europe. Faberge made traditional jewelry and silverware, but is 
most famous for the exquisite enameled and gem-encrusted eggs given by the czars at Easter 
to the Czarinas Maria and Alex^dra. Faberge also created from hard stones, precious 
metals, enamel, and jewels an^rfmaginative assortment of useful and decorative objects for 
the Russian court and fashionable people throughout the world. The success of the firm was 
sustained until the Russian Revolution of 1917. 


MEDIA Denise Horstman, Assistant Manager, Marketing & Communications 

CONTACTS: Julie Bender, Administrative Assistant, Marketing & Communications 
Phone 216/421-7340, ext. 262 or 261 
Fax 216/231-6565 


GROUP Karen Ferguson, Marketing Coordinator, Marketing & Communications 
SALES Phone 216/421-7340, ext. 265. 

CONTACT: Fax 216/231-6565 
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